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Abstract

This study aims to: 1) find out how tourism activities in Jabal Rahmah religious and national education
tourism parks work, and 2) find out the visitor base of Jabal Rahmah religious and national education
tourism parks. This study used qualitative research using observation, interviews and document review
as data collection techniques. To reveal the meaning of behavior, the research informants have
interviewed park managers, park staff, Jango village heads, visitors, and community leaders. Data
analysis techniques are used for data collection, reduction, exposure, and conclusions. The research
results are: 1) Jabal Rakmah religious and national education tourism park tourism activities offered are
religious and nationality-based education and training activities by promoting tourism directly to
institutions and the community and indirectly through social media. 2) The visitor base of Jabal Rakmah
Religious and National Education Tourism Park comes from various levels of society with various levels
ranging from kindergarten, elementary, junior high, and high school students and students as well as
the community of prospective Hajj and Umrah pilgrims who perform manasik and the general public.
The management must develop other tourism activities that can attract more visitors and maximize
tourism promotion through digital sources (social media), collaborate and meet directly with the
community by involving villages, Jango villagers and local governments.
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Introduction

The current trend of tourist travel has changed, namely from mass tourism to alternative
tourism (Simanungkalit et al., 2019). This change leads to the type of tourism activities oriented
to nature tourism or local culture to increase insight, adventure and learning such as adventure
tourism (adventure tourism). Conditions like this provide benefits for the development of
tourist villages.

Religious tourism is one of the alternative tourism institutions today. Spiritual tourism is
an activity carried out to attract tourists by offering tourism products that are religious or
religious (Jayendra &; Sudiarta, 2020). According to Septia Arnisa Sari (2020), religious tourism
is interpreted as tourist activities to places that have special meaning for religious people,
usually in the form of places of worship, ulama tombs or ancient sites that have advantages
(Rohaeni &; Emilda, 2021). Religious tourism aims so that tourists can direct the experience of
spiritual experiences in their travel or to relax the psychological conditions of tourists who are
doing actual ritual activities.
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Promotional and marketing activities are important to introduce tourism objects to the
wider community. Pamphlets and promotional videos online are then widely carried out by
managers of tourist attractions (Jannah et al., 2021). Besides the many layers of society that can
be reached, the costs needed to do this promotion are also very cheap; only with quotas and
social media accounts can we already carry out promotional activities.

Tourism village development is a realization of the PIR (People's Core Tourism) program
made by the Ministry of Tourism or other terms community-based-tourism (Nurhayati, 2017).
This aims to have equitable development because it can increase rural development in a more
advanced direction; therefore, each region needs to program the development of tourist
villages in their area according to the PIR pattern.

Jabal Rahmah Religious and National Education Tourism Park, which has an attraction and
is the only tourism in Lombok, is one of the choices for domestic and foreign tourists to spend
time with family to learn more about the place's history. The image formed from a tourist
object is a combination of factors that exist in the tourist object concerned (weather, natural
scenery, security, health, sanitation, hospitality, and so on), on the one hand, and information
received for tourists from various sources from other parties or their fantasies (Jannah et al.,
2021). Jabal Rahmah Religious and National Education Park was built on November 10, 2018,
and began to be inaugurated for training activities on November 10, 2019 (Kemenparekraf,
2022). This tourist park is built and managed with the principles of From the Community, By The
Community, And For The Community". It runs with a professional governance system
supported by competent and credible institutions in their fields. Jabal Rahmah Religious and
National Education Tourism Park is a tourist area oriented towards education and training
based on religion (religion) and nationality. The existence of this tourist park is designed to be
an education and training center for the wider community from various circles and walks of life.

The form of religious education (religious education and training) carried out at the Jabal
Rahmah tourist park emphasizes more on education and training for guidance on the
implementation of the Hajj, seen from the facilities built at the location of the Jabal Rahmah
tourist park, including the Kab'bah replica and those related to it. At the same time, the form of
national training with buildings and monuments of diversity in the Jabal Rahmah tourist park
has education and training programs for character, leadership, entrepreneurship, and cultural
arts.

Since the Jabal Rahmah tourist park's opening in 2022, tourist visits are still ups and
downs. Besides COVID-19, it is also because many people are unfamiliar with the tourist
attractions in Jabal Rahmah. According to the Jabal Rahmah tourist park visitor statistics, the
highest level of tourist visits from January to December 2019 was recorded at 27,000, while at
the end of December 2020, it reached 10,000. At the end of December 2021, there were only
11,500 visitors to the tourist park. It is necessary to develop activity development programs in
tourist parks that must be viral; besides that, access and available tourism services and
activities must also be promoted, so that many people can concentrate activities in the Jabal
Rahmah Religious and National Education Tourism Park.

Research design
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The method in this study is qualitative with a descriptive approach. According to
Denzyme and Lincoln, qualitative research is research that uses a natural setting to interpret
phenomena that occur and is carried out by involving various existing methods (Jannah et al.,
2021). Meanwhile, Erickson stated that qualitative research seeks to find and describe
narratively the activities carried out and the impact of the actions carried out on their lives
(Anggito &; Setiawan, 2018). Qualitative research is descriptive. The description is done by
depicting the factors involved in the problem. Data collection in this program is carried out by
field observation, interviews, and literature studies, which are then analyzed by concluding
(Jannah et al., 2021).

This research procedure is descriptive qualitative, which seeks to describe a symptom,
event, or event that occurs now. Descriptive research focuses on the actual problem as it was
during the research (Noor, 2016). Descriptive research aims to summarize various conditions,
situations or variables that arise in the research object's community, then draw to the surface
as a characteristic or picture of certain conditions.

Data and Sources

The type of data in this study is data that must be collected based on reality in the field.
Based on this, the types of data used are primary and secondary. The sources of data used in
this study are people who know the problems related to the management of the Jabal Rahmah
Religious Education and Nationality Tourism Park, consisting of the tourism awareness group
(Pokdarwis) of Jango Village and the person in charge of tourism management, namely the
Jango Village government. This study's data source was based on purposive sampling from
primary (main) sources. These people directly provide data and information to researchers and
the real conditions of the research location. Some sources of information (informants) that fit
these criteria include the Head of Jango Village, Pokdarwis, Community Leaders, Youth Leaders
and the end of the Jabal Rahmah tourist park. While indirect sources (secondary data) provide
data to researchers, for example documents that explain primary data that have been collected
previously.

Data Collection Procedure
1. Observation

Observation, also called observation, includes loading attention on an object using the full
senses (Hasanah, 2017). Observation is an activity carried out by researchers where researchers
play an active role in the study location so that it is visible in the activities studied.

2. Interview.

Interviews are a form of communication between two people, involving someone who
wants to obtain information from someone else by asking questions based on certain goals
(Hasanah, 2017). The interview is broadly divided into two: (1) A structured interview is an
interview in which the interviewer sets his own problems and questions to be asked. (2)
Unstructured interviews are interviews that are different from structured ones (Moleong,
2018). This technique is used to obtain information from data sources, among others: Jango
Village Head, Pokdarwis, Community Leaders, Youth Leaders and Jabal Rahmah tourism park
visitors, as well as to find out obstacles and supporters in the strategy and objectives of
developing religious education tourism.
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3. Documentation

The study of documents complements the use of observation and interview methods. In-
depth interview observations can also be supplemented by analysis of documents such as
autobiographies, diaries, personal letters, court defects, newspaper news, magazine articles,
brochures, newsletters, and photographs. This documentation technique is carried out to
obtain data in documents or archives and to complete the data obtained from interviews and
observations.

The analyzed document data is related to tourism promotion and activities at the Jabal
Rahmah Religious and National Education Tourism Park. Documentation that Researchers aim
to collect data and information at the research location. Among the documents to be analyzed
in this study include: 1) Profile of Taman Wisata Edukasi Religi and National Religi and national
Jabal Rahmah, 2) Data on Jabal Rahmah's religious and national educational tourism activities
and services, 3) Data on facilities of the Religious Education Tourism Park and Jabal Rahmah's
religious nationality and nationality, 4) List of visitors to Jabal Rahmah Religious and National
Education Park, 5) Promotional media data of Religious Education Tourism Park and Jabal
Rahmah National.

Data Analysis

Data analysis is very important to use because it is an advanced stage of the data
collection strategy. In analyzing the data and material presented in this study, two strategies
were used: deductive and inductive.

a. Data Reduction: Data obtained in the field is recorded, detailed, summarized and sorted
based on data needs.

b. Presentation of data (display data). After reducing the data, the next stage is the data
presentation stage. Miles and Huberman, as quoted by Sugiono, suggest that what is meant
by display data is to present a set of arranged information that provides the possibility of
drawing conclusions and taking action (Sugiyono, 2017).

The results of data reduction from various components of the research problem raised,
then concluded in the form of writing describing the steps of the process of promotional
activities and tourism activities at the Jabal Rahmah tourist park continued with the efforts
taken and ended at a summary of the text of the efforts carried out in the development and
promotion of tourism.

Concluding: Conclude by verifying based on existing data to support the hypothesis in this
study. The conclusion in qualitative research is a new finding that has never existed before.
Findings can be in the form of a description or description of an object that was previously still
dimly lit or dark so that after being examined, it becomes clear.

Jabal Rahmah Religious and National Education Tourism Park is a tourist area oriented to
education and training based on Religion and Nationality. Jabal Rahmah Religious and National
Education Tourism Park of Jango Village is designed to be a center of education and training for
the wider community from various circles and layers, Where various education and training
programs are held, such as character education, leadership, management, skills,
entrepreneurship, integrated waste management, art and culture and various other activities.
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Jabal Rahmah Religious and National Education Tourism Park is in West Rungkang
Hamlet, Jango Village, Janapria District, Central Lombok Regency. About three 3-minute drive
from the Jango Village Office, about 900 meters to the west, and 1.8 km east from the direction
of the Janapria sub-district office. The road to this tourist park is slightly uphill, considering
Janapria sub-district has an altitude of about 325 meters above sea level. This tourist park
began construction on November 18, 2018. A year after its construction on November 19, 2019,
Jabal Rahmah Religious and National Education Tourism Park officially operated.

The construction of this tourist park is an effort for village development, especially
villages that have not been able to explore their potential optimally, Jango village itself also has
traditions and culture that can be promoted so that it can attract tourists to visit. This village
development program comes from Rumah Kebangsaan Pancasila (RKP), as explained by the
operational manager of this tourist park.

"The idea of building this educational park is from Rumah
Kebangsaan Pancasila (RKP), whose center is in Bogor. This RKP has a
village development program; actually, RKP has made this concept
and established Jabal Rahmah Tourism Park in 3 places, namely
Bogor, Jakarta and Banten; this program is an effort to build a
country. Now, the journey took us to Jango Village. RKP does not
position itself as the owner of the tourist park but only as a system
support; we built this tourist park solely to invite the community to
invest, so this place has a community, from the community and for
the community. And for the distribution of proceeds carried out at
the end of each year". (Nurmansyah. Interview, October 15, 2022)

The management principle of Jabal Rahmah Religious and National Education Tourism
Park is "from the community by the community and for the community." While developing a
religious tourism village, Jabal Rahmah management collaborates with the Jango village
government to make Jabal Rahmah Religious and National Education Tourism Park the
National House of Pancasilan and Bhineka Tunggal lka. This is due to the Government's
designation of Jabal Rahmah tourist park as a Religious and National Education Tourism Park
(Kemenparekraf, 2022).

Tourism Activities Jabal Rahmah Religious and National Education Tourism Park
Hajj manasik training

This Hajj manasic program starts from the wukuf process, where the manasic
participants have explained the meaning of wukuf and the hill of Jabal Rahmah, also called
the hill of compassion. After that, the participants explained the meaning of crickle collected
at Muzdhalifah, which will later be used to throw jumrah in Mina,. The team leader or
instructor explained the meaning of Ula Wustha and Aqgabah, a place to throw jumrah. In the
next stage, the participants are explained about the tawaf procedure and the meaning of
tawaf or circling the Kaaba. The last process is sa'i or small runs from Safa to Marwah. All
objects in the Jabal Rahmah Religious and National Education Tourism Park are made as
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complete as possible, so that Hajj manasik participants better understand every meaning and
procedure of Hajj. This Hajj manasik training is carried out in teams or groups, where each
group is led by one team leader (committee) as the instructor, where this instructor is in
charge of explaining the meaning of each object in the Hajj manasik.

Sense of nationality

In this national tracing program, participants were taught about the history of the
Indonesian nation from the colonial period to the independence era. However, in this
program, the participants are children who are still in school, starting from elementary, junior
high and high school levels. This national trail aims to arouse a sense of nationalism and
increase participants' understanding of the meaning of the songs Indonesia Raya, Sumpah
Pemuda, Pancasila and others. All activities programmed by the national trail are carried out
by going around or explaining while walking from the independence gate to the golden
bridge that reads Bhineka Tunggal Ika. If disturbed by Hajj manasic, this national milestone is
usually carried out for two days and one night; it adjusts to the program chosen by the
participants.

Camping and national outbounds

Camping and outbound nationality aim to build participants' character, leadership,
management and skills. These activities are carried out as games, which aim to make
participants not bored while learning. After the entire series in this program, such as Hajj
management training, national tracing and national camping and outbound, is completed, the
committee evaluates the extent of participants' understanding and memory of what has been
explained in the program.

Batik weaving and ceramic training

Not only the main programs such as Hajj manasik, national retracing, and national
outbound camping, but the Jabal Rahmah Religious and National Education Tourism Park also
provides batik and ceramic-making training, where the whole series of activities is carried out
in the Jabal Rahmah Hall which is located next to the Jabal Rahmah replica.

Integrated waste management

This integrated waste management aims to make the community wiser in waste
processing, from simple things such as separating organic and non-organic waste, the waste
is managed into fertilizer and other crafts. This tourist park has several attractions, such as
the replica of Jabal Rahmah, which is none other than the icon of this tourist park. There is
also areplica of the Kaaba measuring 8x8 square meters and 11 meters high if calculated from
the foundation. Beside the Kaaba, there is also a replica of Hijr Ismail and the eating Prophet
Ibrahim; there is also a replica of Shofa and Marwah, which is north of the Kaaba, and to the
south is the throwing place of Jumrah Ula, Wustha, and Agabah. The manager also includes a
signboard that says "Mina." And around the Jumrah throwing area was filled with krikil
stones. (Profile Documentation of Jabal Rahmah Religious and National Education Tourism
Park, October 15, 2022).

In addition, in the Jabal Rahmah Religious and National Education Tourism Park, there
are also supporting facilities such as: PlayGround, a Flower Garden, a Camping Area,
Independence Square, a Discussion Place, a Hall, Musholla, Swimming Pool, Toilet and
Canteen, the parking lot is also spacious, when you want to go to the tourist park area visitors
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first pass through the stairs that say Asmaul Husna on the left and right of the wall, Not only
that, the manager also provides a road that goes directly to the tourist park. This is because, if
there are visitors who are not strong enough to climb the stairs, they can directly use a
private vehicle to the tourist park.

To attract tourists, the management of Taman Wisaa Edukasi Religi dan Kebangsaan
Jabal Rahmah offers tourism activities to the community by compiling and implementing
marketing strategies. Tourism object marketing strategy is part of tourism activities which is
basically a comprehensive, integrated, and unified plan in the field of marketing, which
provides guidance on activities carried out to achieve a company's marketing goals (Kinasih,
2017). Marketing strategies are carried out to obtain and grow customers through activities or
vehicles that follow trends and community needs. Educational tourism marketing activities
can be useful and attract interest in tourist visits if managed properly per the needs and
opportunities in the community.

From the research analysis results in the field, the Jabal Rahmah Religious and National
Education Tourism Park has implemented tourism activities through the marketing strategy
outlined above. Judging from the results of interviews and descriptions from resource
persons, as follows:

"Regarding the tourism activities that we carry out in Jabal Rahmah
by arranging marketing strategies, we take it from the marketing.
What we market is we try our best and see from the capabilities and
facilities we program what, and what purpose? The goal remains so
that Jabal Rahmah Tourism Park is known to people and more and
more visitors" (Nurmansyah. Interview, October 15, 2022).

Jabal Rahmah Religious and National Education Tourism Park, located in West Rungkang,
Jango Village, Janapria District, is one of the attractions that attract visitors, especially from
students, students and the general public, especially the community (pilgrims) facilitated by
Umrah and Hajj travel agencies. The availability of supporting facilities, especially for Hajj and
Umrah management and national education activities, is a special attraction for visitors. This is
inseparable from the management and promotion carried out by the management of Jabal
Rahmah tourist park and the Jango Village Government.

According to the Head of Jango Village, the village government has promoted the
progress of tourism in Jabal Rahmah because the existence of tourism objects in Jango Village
as one of the tourist villages in Central Lombok district can encourage the economic welfare of
the local community. This is as Chief Jango said:

"The form of Jabal Rakmah tourism park promotion activities that
until now have been carried out by the village government by
conducting continuous community interest analysis, which is material
for improving facilities. Besides that the local government also
promotes Jabal Rakmah to other village governments in Central
Lombok. This is done to draw up a proper work plan. So that later,
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during deliberation with Jabal management, a better future tourism
development strategy will be formed." (Mutawalli, Personal
Interview, September 22, 2022).

Based on the above expression, the Jango Village government is also involved in
developing the Jabal Rahmah tourist park. The existence of policies and initiations of the village
government became the basis and reference in the preparation of the tourism park
development plan with the management of Jabal Rahmah. According to the expression of the
Head of Jango Village, Jabal Rahmah tourism promotion activities are carried out as follows:

"We utilize various kinds of media as one of the supports for tourism
promotion activities. Hopefully, using various media can better reach
all tourists more widely, even to foreign countries". (Mutawalli,
Personal Interview, September 22, 2022).

Based on researchers' observations, Jabal Rahmah Religious and National Education
Tourism Park programs are promoted through social media so that visitors who visit follow
what is needed, such as the manasic guidance program. Apart from being a place to learn
about manasik, Jabal Rahmah Religious and National Education Tourism Park is also very
suitable as a recreation place with your beloved family. This Religious and National Education
Tourism Park not only offers replicas of the Kaaba and Jabal Rahmah but is also supported by
facilities that are very suitable for children, such as Play Ground, Park and many more. As
explained by Nasrullah, who is one of the participants of Hajj manasic, namely:

"The first time | knew about this Religious and National Education
Tourism Park through Facebook, look at my friends' posts. That's
why | was curious and could only arrive here; yesterday, there was
also COVID-19 and the place was closed. It turns out that so many lists
have to be scheduled, but even so, we feel very satisfied with this
tourist park, yet it is really hot in the afternoon" (Nasullah, Personal
Interview, November 22, 2022).

Guests who come for the first time to Jabal Rahmah Religious and National Education
Tourism Park will be immediately welcomed by the manager and directed to survey the Hajj
manasic place, as well as will be explained the reasons for construction and existing objects
after the introduction process is complete, then representatives of guests will be invited to the
service office because this tourist park applies a booking system therefore guests must register
themselves and their respective agencies and choose The right date to carry out the education
process.

As for the participants or prospective pilgrims who have just arrived, after the parking lot,
they will pass 99 stairs that say Asmaul Husna, then after completion, they have to pay tickets
according to the rates determined by the manager, which is IDR 25,000 for Hajj manasik
participants and with IDR 25,000 they have received Hajj manasik training and snacks that will
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be distributed after the Hajj manasik process is complete. The participants will be gathered at
the Jabal Rahmah replica monument, and the manager will divide the group. Usually, one
group consists of 10-15 participants; this is so that the participants understand the Hajj manasic
training process; after the management process is complete, the manager will evaluate the
participants, this aims to find out the extent of the participants' understanding of Hajj manasic
that has been taught. Visitors who are kindergarten |/ elementary school managers have
prepared games that aim to train participants in compactness, cooperation, accuracy,
cooperation and concentration.

The participants of junior high school / high school age education usually conduct
training for two days and one night or depending on the package they take, the participants
who take the package two days and one night will carry out two educational programs at the
Jabal Rahmah Religious and National Education Tourism Park, namely in the morning they will
carry out Hajj manasik and from noon to night they will carry out national camping. In the
morning, they will carry out the evaluation.

In addition to the form of tourist parks, there are also MSMEs. Considering that the
people of Jango Village are a village of woven craftsmen from rattan, namely woven ketak, the
manager also helps market the Ketak craft through the Marketplace or online, namely at Toko
Pedia and Shopee. As explained by Rina, deputy operational manager, namely:

"In addition to tourism, we also have MSMEs in Jango Village. Initially,
the community's economy was declining from the pandemic, so it
turns out there is potential for a caterpillar from rattan (Ketak);
finally, we created an online store. So the system is that people stock
up on goods here, and we pay, and we help the market. For displays,
it has been in 5 countries, namely Hong Kong, Singapore, Vietnam,
Thailand and Indonesia, and that's new at Shopee and Toko Pedia.
They stock goods, or we ask to be made because we always update
the trade forms". (Rina, Personal Interview, September 27, 2022).

Tourism activities can be used as marketing communications that remind tourists about
the existence of Jabal Rahmah Education and Nationality Park tourism objects. The
communication process as a reminding tourism activity is very important for the continuity of
the development of Jabal Rahmah Education and Nationality Park tourism objects related to
efforts to persuade tourists to travel more often. For promotional facilities for the Religious
and National Education Tourism Park, Jabal Rahmah utilizes social media such as Facebook,
Instagram, YouTube and its Website. Not only that, but the management also came directly to
schools to introduce the Jabal Rahmah Religious and National Education Tourism Park; the
manager called this activity "shi'ar". Another activity is storytelling, and the manager also
intersperses with games where the game aims to train children's creativity, cohesiveness,
accuracy and concentration, and for junior high, high school and other age levels using
different techniques such as explaining each place and its meanings in detail. After the
construction is completed and the surrounding community has accepted the existence of the
Jabal Rahmah Religious and National Education Tourism Park, now a new challenge arises in
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the management process, namely promoting the Jabal Rahmah Religious and National
Education Tourism Park to the community. This promotion or marketing is not only carried out
on social media but also goes directly to potential participants; Jabal Rahmah Religious and
National Education Tourism Park sends the surrounding community that has been fostered to
directly visit institutions such as schools and other governments, as explained by Mr.
Muhammad Zakaria as one of those involved in this promotion process and at the same time an
instructor of Hajj management at the Jabal Rahmah Religious and National Education Tourism
Park.

"In addition to promotions on social media, we also promote to
schools, we usually refer to this as shiar, last yesterday | went to one of
the schools in Mataram to introduce this Jabal Rahmah Tourism Park
to them" (Zakaria, Interview October 18, 2022)

With the Jabal Rahmah Religious and National Education Tourism Park in Jango Village, it
is hoped that it can be an example, especially for villages that have not been explored to the
maximum potential.

Visitors to Jabal Rahmah Religious and National Education Park

The religious education programs and skills offered by Jabal Rahmah Religious and
National Education Tourism Park are adjusted based on school level or according to the desired
package so that the target and visitors of the tourist park come from various levels and levels
of society. Since its inauguration on November 10, 2019, the source of visitors to the Jabal
Rakmah tourist park is still around the closest people and made a breakthrough in tourism
promotion to educational institutions, so in 2019, the total visitors who came to the Jabal
Rahmah Religious and National Education Tourism Park were unstable and had decreased,
based on observations made by researchers by referring to the guest book, Indeed, from 2020
to early 2021 or during the implementation of lockdowns due to Covid 19, visitors were slightly
reduced than before.

The number of visitors to the Jabal Rahmah Religious and National Education Tourism
Park in 2022 increased from the previous year. The total visitor data calculated from November
2019 to November 2021 amounted to 15,750 participants, where kindergarten and elementary
school children amounted to 4,700 students from 60 schools, junior and senior high school
levels 1,350 students from 25 schools, and adults amounted to 9,700. Meanwhile, the total
visitor data calculated from November 2021-November 2022 amounted to 11,525 participants,
where kindergarten and elementary school children amounted to 1,350 students from 40
schools, junior high and high school levels 3,350 students from 60 schools, and adults
amounted to 6,825, consisting of 755 students and 6,070 general public. (Documentation of
the Visiting Book, quoted December 23, 2022).
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Figure 1: Visitors of Jabal Rahmah (11 pt)
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Visitors who want to learn Hajj manasik and other programs must take the queue number
in advance or use the booking system. This is because the interest of people who want to learn
is very large. Some visitors to this tourist park even come from outside Central Lombok
Regency. The impact of the Covid-19 pandemic is felt by all Indonesian people, especially the
Jabal Rahmah Religious and National Education Tourism Park, because since the
implementation of self-isolation, this tourist park has been forced to close temporarily, not only
school tourist parks and travel agents that have been the most visitors to this tour are closed,
therefore since it reopened in September 2021, The management goes directly to schools and
other government agencies, this is quite effective to increase the number of visits; usually, this
shiar or promotion process targets visitors from outside Janapia District.

The existence of the Jabal Rahmah Religious and National Education Tourism Park is also
felt by visitors both from Janapria and outside Central Lombok. Character training and skills
that are none other than the vision and mission of this tourist park are welcomed by visitors,
especially elementary school teachers, around Janapria. As revealed by Ibu Fitri, who is a
teacher at one of the elementary schools in Janapria. that is:

"Jabal Rahmah Religious and National Education Tourism Park is
extraordinary because this kind of tourism is the first time in Lombok,
and when you are here it feels like you are actually in Mecca. This
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religious and religious-based tourism is very influential on character
building, especially for school-age children, because here they can
learn while playing". (Fitri, Wawwancara, October 24, 2022).

Jabal Rahmah Religious and National Education Tourism Park is indeed conceptualized as
a place of learning for all kinds of ages. The educational process that groups participants based
on age is even though it is considered a challenge by the management, but the participants feel
the benefits; this grouping system makes the learning process more intense and easy to
understand.

The advantages of this tourist park can not only be seen based on the educational
process but also on the tourist attractions. Although this tourist park is a little hot during the
day, the manager provides a park overgrown by shady trees and equipped with a canteen,
playground for children, and not to forget here there is also a gazebo that is certainly
comfortable while. Therefore, if the visitors feel hot, they can rest and relax in the garden area
that has been prepared.

Based on the research results, tourism activities' main purpose is a change in knowledge
about Jabal Rahmah tourism after and before visiting the tourist attraction. Therefore, Jabal
Rahmah Religious and National Education Tourism Park has prepared a tourism activity
program that is communicated to the public through promotion. This is in line with several
opinions from Mihart explaining that marketing communication will impact consumer behavior
and the consumer decision-making process (Sundari, 2020).

In realizing marketing communication activities through promotional activities to achieve
the promotional objectives of Jabal Rahmah, tourism objects are closely related to the
promotion mix and media elements. The suitability of the promotion mix and media used is
expected to achieve the purpose of Jabal Rahmah tourism promotion after further review.
Kotler and Armstrong explain that the promotion mix (promotion mix), also called the
company's marketing communication mix (marketing communication mix), is a specific guide to
advertising, sales promotion, public relations, personal sales, and direct marketing tools that
companies use to communicate customer value persuasively and build customer relationships.
(Pranata, 2018) Therefore, the media used in the Jabal Rahmah Tourism communication
channel to make it easier is divided into two communication channels: non-media and media.

According to Mulhern, several important aspects of integrated marketing communication
are consumer knowledge, data that supports consumer decision-making, media integration,
and communication among stakeholders, all aspects that must be improved to manage
communication in the digital era (Pranata, 2018). So far, Jabal Rahmah Religious and National
Education Tourism Park has implemented these two communication channels. Therefore, to
achieve the purpose of marketing communication, forming tourist awareness is more effective
by using non-media communication channels such as public relations, namely by building
communication with various external parties.

Jabal Rahmah Religious Education Tourism Park promotes tourism objects using personal
selling, word of mouth, lobby system or ball pick-up. Personal selling is done by taking a
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personal approach to anyone to introduce the existence of Jabal Rahmah tourist attraction
which is famous for manasik (religious worship). This approach is carried out anywhere and to
anyone you meet, for example, when traveling out of town and meeting new friends, friends of
friends and others. In principle, provide information on Jabal Rahmah tourist attractions
wherever and to anyone. Then, the communication channel with word of mouth is almost the
same as Personal selling, namely communicating directly with tourists. As before, word-of-
mouth marketing is carried out anywhere and to anyone, both tourists and other people
known, known, and even unknown. At the same time, in this case, the communication channel
with the lobby system is carried out in cooperation with Tour and Travel, where the group
makes tourist packages that are submitted to Tour and Travel.

Educational institutions, tours and travel are part of public relations to build
communication from inside and outside. Usually, there will be a lot of tours and travel that
move on Umrah travel agencies that offer Umrah management packages at Jabal Rahmah
Religious and Education Tourism Park. With this activity, it will have a positive impact on
increasing the number of tourists and profits for Umrah bureau providers.

As stated by Wise, marketing communication is a strategy, technique, and all activities
related to the desire to convey the desired marketing message to reach the target market,
especially through various media (Jannah et al., 2021). If returned to the purpose of Jabal
Rahmah tourism marketing, communication to increase awareness by changing knowledge to
local and local communities through non-media communication is very effective.

Another marketing communication is to form an increase in knowledge. The change in
knowledge shows that tourists already know the existence of tourism objects in an area. This
knowledge builds perceptions about tourist objects such as their beauty and what kind of
atmosphere is shown, the uniqueness of the place displayed, and others. Therefore, the
information submitted to tourists has been well received. This is more about increasing
knowledge (knowledge) to tourists.

Therefore, to build marketing communications more effectively using media
communication channels, namely social media and mass media. Social media currently the most
popular is Instagram, Facebook, Twitter and website media. Instagram media is currently the
most superior barometer as promotional media. All groups, from parents, adults, and children
make Instagram the most important social media compared to Facebook and Twitter. Features
owned by Instagram media support promoting tourism objects other than photos, which can
be through videos, live videos, and instant stories.

Taman Wista Edukasi Jabal Rahmah is also fairly new in the world of tourism; therefore,
the promotion system is very important to introduce Taman Wista Edukasi Jabal Rahmah to the
community, especially people outside the Janapria sub-district. Taman Wista Edukasi Jabal
Rahmah is educating the first group of visitors by age for kindergarten / elementary school
children using storytelling techniques, which aims to allow children to learn about Hajj manasik
in a more fun way. For adults, the delivery technique is in the form of a deeper understanding
of each object of Hajj manasik, and this is to provide lessons and increase faith about replicas of
histories that become tourist attractions in the Park.

In addition to the existing objects, the programs offered by Jabal Rahmah Religious and
National Education Tourism Park are still very new among the community, such as the Hajj
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management program for the general public and the outbound camping national trail for
students and university students. All circles of society can feel the current Hajj management
program, not only certain communities such as prospective Hajj and Umrah pilgrims. With the
existence of the Jabal Rahmah Religious and National Education Tourism Park, people of
various ages can feel the sensation of learning Hajj manasik like in Mecca directly, and this is
because the Hajj management program offered by the Jabal Rahmah Religious and National
Education Tourism Park is indeed conceptualized for the wider community regardless of age or
other social status.

In addition to the Hajj manasic training program, Jabal Rahmah Religious and National
Education Tourism Park also provides other programs, such as national retracing, which aims to
increase love for the motherland; in this program, participants are taught about all things
related to Indonesia starting from the colonial period until Indonesia became independent, not
only that this program is also taught about the meaning of Pancasila, Bineka Tunggal Ika and so
on.

Based on the results of research at the Jabal Rahmah Religious and National Education

Tourism Park located in Jango Village, Janapria District, researchers can conclude that:

1. Jabal Rahmah Religious and National Education Tourism Park is an effort to develop the
village as well as a tourist park oriented to education and training based on National
Religion aims to provide activities offered to attract tourists about religious values through
Hajj manasik, national footsteps, camping and outbound nationality, batik and ceramics
training and integrated waste management.

2. Jabal Rahmah Religious and National Education Tourism Park, which is still a challenge is
the promotion process because just no one can do promotion; this promotion must be
done by people who have been trained first, pomosi who need people who are experts in
marketing, usually this direct promotion is carried out in agencies or schools. In addition to
promotions still being evaluated related to how to educate participants, this grouping
technique aims to allow educational targets to accept what is taught in the Jabal Rahmah
Religious and National Education Tourism Park. Also, maximize digital media in the
promotion of tourism programs. The visitor base in the tourist park has accommodated all
levels of society among students, the community, and pilgrims who will worship.

Alamsyah, E. B. (2018). The influence of the existence of a tourist bus parking center on the
economy of the community around the tomb of Malik Ibrahim Asmoro Qondhi, Tuban
Regency. Global, 03(01), 12-19.

Ggito, A., & Setwan, J. (2018). Qualitative Research Methodology (E. D. Lestari (ed.); 1st ed.).

v Footprint (Imprint Publisher).
https://books.google.co.id/books?id=59V8DwWAAQBAJ

Anisa'ul Fauziah. (2021). Marketing Strategy for Educational Tourism of Anjuk Ladang Museum,
Nganjuk Regency (Vol. 3, Issue March). UIN Sunan Ampel Surabaya.

14


mailto:pusatstudipariwisata@hamzanwadi.ac.id

JI. TGKH. M. Zainuddin Abdul Madjid, Pancor NTB, Postcode: 83611
Email: pusatstudipariwisata@hamzanwadi.ac.id
Vol 1(1), May 2024

Atiko, G., Sudrajat, R. H., &; Nasionalita, K. (2016). Analysis of tourism promotion strategies
through social media by the Indonesian Ministry of Tourism. Journal of Sociotechnology,
15(3), 378-389.

Betari Avinda, C., Sudiarta, I. N., &; Oka Karini, N. M. (2016). Banyuwangi Promotion Strategy as
a Tourist Destination (Case Study at the Cultural Office
And Pariwisata). Journal IPTA, 4(1), 55.
https://doi.org[10.24843/ipta.2016.v04.i01.p10

Chotib, M. (2016). Religious tourism in Jember Regency. 14(10), 407-428.

Fatihudin, D., & Firmansyah, A. (2019). Pemasaran Jasa. In Angewandte Chemie International
Edition, 6(11), 951-952. (Issue March).

Geraika, &; Feriyan, W. (2018). Promotion and its influence on the interest of prospective new
students in choosing private universities. 16(1),

21-27. https://doi.org[10.47232/aktual.v16i1.3

Hanggraito, A. A., &; Sanjiwani, N. M. G. (2020). Market Segmentation Trends and Tourist
Behavior of Amaryllis Flower Park in the 4.0 Era. Journal of Tourism and Creativity, 4(1), 43.
https://doi.org[10.19184/jtc.v4i1.14476

Hasanah, H. (2017). Observation techniques (an alternative method of qualitative data

collection in the social sciences). At-Tagaddum, 8(1), 21-46.

Hermawan, H., Brahmanto, E., Hamzah, F., & Ghani, Y. A. (2017). Buku
Educational Tour Guide : STP ARS Community Service Program
International Bandung. December 2020.
https://doi.org/10.31219/0sf.io/6qspg

Hidayah, N., Sopian, T., Aziz M. Nauval, Feby Nur lkrawardani, Flavia Domitilla Fausta, Inggit
Salsabila Putri, M. Hafidz Annazly, &; Salma Nabila M. (2021). The social media marketing
strategy of tourism destinations uses the SOSTAC approach. Journal of Tourism:
Destinations, Hospitality and Travel, 5(2), 57-75. https://doi.org/10.34013/jk.v5i2.408

Jannah, R., Putri, B. G. Y., Samsudin, S., Rahman, Y. A., &; Nuriadi, N. (2021). Promotion and
marketing in the development of Jabal Rakmah Religious and National Education Tourism
Park, Jango Village, Janapria District.

Journal Devotion Magister Education IPA, 4(1).
https://doi.org/10.29303/jpmpi.v4i1.558

Jayendra, P. S., &; Sudiarta, I. N. (2020). The Existence of Brahmavihara Arama as an Educational
and Spiritual Tourism Destination in Banjar Tegeha Village, Banjar District, Buleleng Regency.
11(01), 42-54.

Ministry of Tourism and Creative Economy. (2022). Jabal Rakmah Educational and National
Tourism. https://jadesta.kemenparekraf.go.id/desa/taman_wisata-
_edukasi_religi_kebangsaan_desa jango

Kinasih, R. I. (2017). Marketing Strategy Analysis To Improve Visit on educational tour of

Trenggalek chocolate house. SimkiEconomic, 01(06).

Manafe, J. D., Setyorini, T., & Alang, Y. A. (2016). Natural Tourism Object Promotion Strategy,
(Case Study on Rote Island NTT). Journal of Islamic Business and Management, 4(1), 101-123.

15


mailto:pusatstudipariwisata@hamzanwadi.ac.id

JI. TGKH. M. Zainuddin Abdul Madjid, Pancor NTB, Postcode: 83611
Email: pusatstudipariwisata@hamzanwadi.ac.id
Vol 1(1), May 2024

Moleong, L. J. (2018). Qualitative Research Methodology (38th ed.). PT. Rosda Works.
https://www.google.co.id/books/edition/Metodologi_penelitian_kualitatif/Y
XsknQEACAAJ?hl=en

Noor, J. (2016). Research Methodology: Thesis, Thesis, Dissertation &; Scientific Paper (7th

ed.). Kencana Pretone Media
Group.https://books.google.co.id/books?id=VnA-DwWAAQBAJ

Nurhayati. (2017). Promotion Strategy of Badud Village Tourism Village by the Tourism and
Culture Office of Pangandaran Regency. Journal of Chemical Information and Modeling,
53(9), 1689-1699.

Nurmailis, & Suyuthie, H. (2021). Dantai Padangi Tourism Activity Development Strategy P.
Journal  of Tourism and  Hospitality — Business  Studies, 1(3), 137-143.
https://doi.org/10.24036/jkpbp.v1i3.22272

Pranata, O. (2018). Bono Tourism Promotion Activities [Universitas Islam Indonesia].

In Biomass Chem Eng (Vol. 3, Issue 2).
http://journal.stainkudus.ac.id/index.php/equilibrium/article/view/1268/1127
%0Ahttp://publicacoes.cardiol.br/portalfijcs/portugues/2018/v3103/pdf/3103

009.pdf%0Ahttp://www.scielo.org.co/scielo.php?script=sci_arttext&pid=So1 21-

75772018000200067&Ing=en&tIng=

Priyanto, R., Syarifuddin, D., &; Martina, S. (2018). Tourism Model Design Education at Tulip

Village Attractions. Jurnal Abdimas BSI: Journal
Devotion To Community, 1(1), 15.
https://ejournal.bsi.ac.id/ejurnal/index.php/abdimas/article/view/2863

Rohaeni, A. J., &; Emilda, N. (2021). Religious Tourism Based on Local Wisdom and Economic
Empowerment of the Indigenous People of Kampung Dukuh. Journal of the Stage, 31-3-09,
426-438.

Saepudin, E., Budiono, A., &; Halimah, M. (2019). Development of Educational Tourism Village in
Cibodas Village, West Bandung Regency. 21(1), 1-10.
https://doi.org[10.24198/sosiohumaniora.v21i1.19016

Simanungkalit, V. br., Sari, D. A., Teguh, F., Ristanto, H., Permanasari, I. K., Sambodo, L.,
Widodo, S., Masyhud, Wahyuni, S., Hermantoro, H., Hartati, C., &; Vitriani, D. (2019).
Guidebook for Green Tourism Village Development (C. Novianti (ed.)). Ministry of
Cooperatives and SMEs of the Republic of Indonesia.

Sugiyono. (2017). Qualitative Research Methods. In Bandung Alf.

Sundari, F. (2020). Promotion strategy for Ecopark pine tourism development through social
media in the perspective of Islamic business ethics. State Islamic Institute (IAIN) Metro
Lampung.

Supriadi, B., &; Roedjinandari, N. (2017). Planning and Development of Tourism Destinations (1).
State University of Malang.
https://books.google.co.id/books/about/Perencanaan_dan_pengembagan_dest
inasi_p.htmP2id=JYBvDWAAQBAJ&printsec=frontcover&cource=kp read

Wijayanti, A. (2019). Educational Tourism Development Strategy in the City
Yogyakarta. In deepublish . deepublish.

16


mailto:pusatstudipariwisata@hamzanwadi.ac.id

T OURI S TIC S T UDI E S

JI. TGKH. M. Zainuddin Abdul Madjid, Pancor NTB, Postcode: 83611
Email: pusatstudipariwisata@hamzanwadi.ac.id
Vol 1(1), May 2024

https://www.researchgate.net/publication/269107473_What _is_governance/li
nk/548173090cf22525dcb61443/download%o0Ahttp://www.econ.upf.edu/~re
ynal/Civil wars_12December2010.pdf%0Ahttps://think-
asia.org/handle/11540/8282%0Ahttps://www.jstor.org/stable/41857625

Wolah, F. F. C. (2016). The Role of Promotion in Increasing Tourist Visits in Poso Regency. E-
Journal Acta Diurna, 2.

Page:17


mailto:pusatstudipariwisata@hamzanwadi.ac.id

